Formal Management Structure of Informal Market: A Case Study of
Bou Bazar, Dhaka

Abstract

The increasing importance of the informal market economy as a livelihood strategy in urban areas across
developing countries, particularly in Bangladesh, secures an important position for the low-income and
middle-income people of a city. This study focuses on Bou Bazar market of Dhaka, to examine the
spatial, temporal, and managerial dynamics of a market characterized by a unique structure that
combines both formal and informal elements of a market. Thus, it allows the investigation of a distinct
type of market model, which has the potential to perform better than pure informal markets. Purely
informal markets often lack the structural framework to ensure adequate returns for vendors and reliable
consumer experiences. The study involved Focus Group Discussion with different stakeholder groups,
a series of interviews, and the utilization of different Participatory Rapid Appraisal (PRA) tools for data
collection. Qualitative analysis was employed through clustering, grouping, and comparison within the
collected data. Key findings include increased vendor diversity driven by growing demand, efficient
use of public space with limited operating hours, improved vendor satisfaction through balancing their
autonomy, external management with stakeholder collaboration and a discretionary policy of service
fee which couldn’t be assigned to any useful purpose other than exploitation. The study suggests that
formal management of any informal market offers comparative advantages to ensure inclusive
economic growth that can be beneficial for other developing countries too. To make such a model
successful, municipal restructuring, formalization, demand-supply analysis and integration across

different stakeholders, vendors, and customers are required.
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1. Introduction

Informal economic activities generally refer to employment that is not bound to the formal regulatory
arrangements and laws (Martinez, 2017; Hartati et al., 2015; Raj, 2017), and the majority of these
remain unregistered, unregulated, and insulated from state oversight (ILO, 2023). But this form of
market is essential in combating poverty and vulnerability in developing countries (Qayyum et al., 2021;
Islam & Alam, 2019; Petrova, 2019 Vanek et al., 2014; Blades et al., 2011). The networking and trade
activities within informal trading promote higher income opportunities among the low-income
population in developing countries (Navarrete-Hernandez et al., 2023). The migrated and poor people
living in urban areas had the most opportunity from the business model of informality. These
characteristics of street vendors were found to be similar in different developing countries, like,
Tanzania, Ethiopia, Nepal, Bangladesh and many more. The huge number of people in economic shock
due to financial instability were combated by the informal sector in Tanzania (Mramba, 2015). In Addis
Ababa of Ethiopia, low-income people were inclined toward informal business as it required a minimal
investment to start off and provided some additional income to supplement their formal work income
(Tsegay, 2022). The engagement of street vendors of Kathmandu, Nepal in such activities attributed the
marginalized groups having enough income to rise above poverty line. At the same time, the low-
income and middle-income groups were highly dependent on the ingredients sold by informal sellers in
reduced cost, as many items became affordable to them with the virtue of street vendors (Bhattarai &
Pathak, 2020). Bangladesh had the similar interest group performing street vending to meet their own
income demand and the need of majority of the population. This activity was marked as a significant
contributor in youth employment and economic mobility for different cities of Bangladesh (Z. Islam &
Khan, 2019). Despite these mass benefits, street vending was often perceived by the city authority as
an activity promoting congestion, disruption and criminalization. Dhaka, Addis Ababa and many other
cities, the authorities removed the vendors from their places without providing any proper relocation
opportunity or rehabilitation (Boonjubun, 2017; Etzold, 2014; Sun & Zhu, 2022).

Though government data is not available studies claim that informal economy accounts for around 64%
of the GDP of Bangladesh (Rahman & Islam, 2021; Islam & Alam, 2019; Maligalig et al., 2009) and
around 89% of all occupations in Bangladesh's labor market are informal (Sultana et al., 2021; Rahman
et al.,, 2019; ADB, 2010). The informal sector is a very important contributor to the economy of
Bangladesh, especially in its capital city- Dhaka (Ahmed, 2020; Husain et al., 2015; Lata et al., 2019).
According to Detail Area Plan 2022-2035, the informal sector covers 80% of total employment in
Dhaka, where street vendors hold one of the major shares (RAJUK, 2015). The informal sector is a
major source of income for local people of Dhaka (Mondal, 2017).

Many urban residents would find themselves in precarious situations if street vending didn't exist in
their communities (Rahman et al., 2020). There are a variety of street vendors. Some are mobile, some
are stationary, i.e., located in a market (Gol, 2014). The livelihood of stationary vendors is shaped by

the markets they serve (Lie et al., 2018). The informal market lacks a relationship with a formal
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institution and institutional means to manage it (Baland et al., 2020; Roever, 2016). Rather than being
governed by explicit laws and regulations, the business is conducted mostly by customs, conventions,
and values (London et al, 2014; Sutter et al., 2017). Most of the studies considered the informal
economy as dichotomous — formal and informal but the level of informality of such markets lies in a
spectrum. This spectrum includes — type of technology used, owner profile, market access, finance
needs, social protection, etc. Depending on these characteristics, the degree of informality can vary
(Becker, 2004). So, a market located at the middle part of the spectrum, i.e., having characteristics of
both formal and informal markets needs to be studied as they are an important part of the urban fabric
of developing countries.

Though informal business is a major part of Bangladesh’s economy, the management of informal
business has not been taken into proper consideration yet. Rather, many incidents related to eviction of
informal sellers were found in worldwide literature. Studies have considered the socio-economic
condition and vulnerabilities of different informal markets in Dhaka through questionnaire survey and
statistical analysis (Ahmed, 2020; Hartati et al., 2015; Husain et al., 2015; Lata et al., 2019). Even most
of the global studies have employed mostly observation and quantitative method to study street vendors
(Turner et al., 2021; Giroux et al. 2021; Sekhani et al., 2019; Lata et al., 2019; Li et al., 2018; Martinez
et al., 2017; Tamirat & Nega, 2015; Hussain et al., 2015; Recipe & Gomez, 2013; Onyango, 2012;
Muzaffar et al., 2009) though (Kumar, (2002). The spatial and temporal dynamics of a formally
managed informal market and its administrative mechanism have not been studied yet neither globally
nor locally that creates a huge gap in the research field of informal markets and vendors. Chambers,
(1994a; 1994b) suggested Participatory Rapid Appraisal (PRA) is an effective method for such research.
So, shifting to a more participatory method is essential in the study of them (Sekhani et al., 2019). To
fill this gap, the study focused on understanding the dynamics and management mechanism of the
informal market.

2. Literature Review

2.1 Dynamics of Informal Markets

Informal economy provides one of the largest sources of global employment that is particularly
dominant in developing countries (Chen, et al., 2016). It is different from formal market economy as it
does not secure legal contracts or stability, and access to credit or capital investment (Navarrete-
Hernandez, et al., 2023). Livelihood opportunities, the attractiveness of location, accessibility, number
of customers, number of competitors, and proximity to suppliers shape the distribution of such market
vendors (Onyango, 2012). Vendors choose a specific time to conduct their business, such as morning
to afternoon, evening hours after office time, throughout the day, etc. (Hartati et al., 2015; Loc &
Moustier, 2016; Raj, 2017). The issues pertaining to informal business can be of various concerns like
spatial or physical, governance or legal, and socioeconomic types. Bhowmik (2005) states that among
the activities they are accused of are unsanitary urban conditions, traffic jams, disorder, criminal

activity, and unauthorized entry into urban areas. During their working time, vendors face problems
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from the public and get harassed by police personnel (Panwar & Garg, 2015). Street vendors are denied
their right to appropriate space. They are bound to negotiate with local sources of power to get by in
their everyday lives (Lata et al., 2019). Informal vending is also related to uncertainty in income. They
are more vulnerable to economic and social shocks (Islam, 2018). Help from neighbors is the primary
source of financial help for them (Rahman and Junaed, 2017).

2.2 Differences of Informal Market Dynamics from Formal Market

Formal markets are organized and controlled by government agencies through registration, photo ID
collection, and trademark protection of the vendors etc. The informal market often lacks this
relationship with institution and institutional means (Baland et al., 2020; Roever, 2016) though they are
somehow connected with the institutes in other manners. Local authorities often take steps to evict,
harass, and confiscate goods from informal vendors (Roever, 2016). though informal governance is
practiced by local authorities to allow informal vendors in certain spaces (Lauermann, 2013). Formal
market vendors can advertise their prices and locations as required. However, informal vendors may
have to shift their location and always have to bargain the price of commodities to the consumers.
Informal markets remain at a higher risk of crime or extortion, provide low quality service, and have a
lower profit margin compared to formal markets (Anbarci et al., 2012). But during a crisis, a community
or individual can shift from a formal job to an informal business with minimum skill and little
investment (Hartati et al., 2015). An informal business model in a neighborhood can be built on social
networking between buyer and seller, value commodity at nearest convenience (most needed goods are
sold for the target buyer community), adaptation with local customs (e.g., selling goods at the preferable
time of the buyers), flexibility with purchase-resale (due to proximity and networking, the bought goods
can be returned or exchanged) (Lauermann, 2013; Raj, 2017).

2.3 Concept of Semi-formal Market

As mentioned, informality can be considered as a spectrum and hierarchies in the form of formal and
semi-formal market mechanisms can be addressed for moral and just practices in a society (Bell & Pei,
2022; Zhang, 2023). However, this semi-formal or formal market structure promoted by hierarchy
should contribute to human well-being and better social functioning (De Shalit, 2023). So, semi-formal
institutional arrangements can be defined as rules enforced on people that go against usual social
practices but benefit the local stakeholders. Some authors also categorized semi-formal market typology
with types of shops, transaction mechanisms, and remaining under the rules of government (Kamrava,
2004; Sutter et al., 2013). Around the world, the semi-formal model has been applied in formulating
stock market strategies, better organizational frameworks, financial credit systems, and labor market
control (Benhammada & Chikhi, 2010; Chipeta & Mkandawire, 1992; Osborn, 1998). As an example
of a semi-formal model, credit availability provided by cooperatives, government development
programs, NGOs and donors, semi-formal code to prevent exploitation to disadvantaged groups can be
considered a semi-formal market (Tra Pham & Lensink, 2008). (Yoruk, 2009). So, the semi-formal

model has wide implications, but it is not limited to any particular type of market or system. The
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components of a semi-formal model have to be a mixture of both formal and informal sectors, which
should increase the well-being of society (De Shalit, 2023; Sutter et al., 2013).

2.4 Takeaways from Previous Studies

Diversified global studies were conducted on informal market vendors. Several research focused more
on spatial and temporal dimensions, infrastructure provision, and tactics to overcome friction with
individuals and local authorities (Li et al., 2018; Onyango, 2012; Husain et al., 2015; Recio & Gomez,
2013). Some studies envisaged methodological improvement in this regard (Giroux et al., 2021; Sekhani
etal., 2019; Recio and Gomez, 2013). Bhat and Nengroo (2013) explored the daily life of urban informal
vendors from various perspectives in Kashmir where they did a descriptive analysis. Liu and Liu (2022)
employed Street Informal Practitioners Spatial Investigation (SIPSI) methodology and explored that
these vendors prefer the sites that have higher density of population. Another study, conducted in Africa,
showed that vendors of urban informal markets perform better when equipped with the right skills and
enabling tools (Madjdian et al., 2023). Thus, diversified studies were conducted to explore the
characteristics and issues of the informal market worldwide (Singh & Yadav, 2024; Misiko &
Kisiang’ani, 2024; Chibango, 2024; Tenza et al., 2024). Very little research related to this was
conducted in Bangladesh too (Haque & Rahman, 2024; Rasul & Uddin, 2023; Tamanna et al, 2024).
However, administration and market mechanisms of such markets have not received as much attention
as the characteristics have. Guo studied the informal market’s administrative mechanism in Fuyang City
and concluded that this mechanism should be restructured. Employing a qualitative approach, research
in Malaysia explored that functional, emotional, and conditional values are more dominant in informal
markets than that of formal retail channels (Sarker et al., 2024). According to Sepadi and Nkosi (2023),
fairness, consistency, and inclusivity of informal markets are tough to ensure due to not having policy
guidelines like formal markets and this should be restructured through including governmental and non-
governmental stakeholders. Recent international development initiatives have focused on building
informal markets while contemplating formal linkages to eradicate poverty, since the informal market
sector, alone, is thought to sustain poverty (Navarrete-Hernandez, et al., 2023). However, there is a lack
of studies in Bangladesh considering the concepts of informal markets through formal administrative
mechanisms using participatory tools. This conceptual and methodological gap generates the necessity

to study this.

3. Research Approach and Methodology

3.1 Study Setting

The study was conducted on an informal market that is traditionally called Bou Bazar and located in a
government quarter of Kalabagan in Dhaka. The approximate length and width of the bazaar are 42
meters and 15 meters respectively. It is located along the side of a secondary road. The geographic
location of the site is indicated in Fig. 1. Initially, the market was only formed with 6-8 vendors selling

green vegetables and fish. After that, groceries, poultry, and meat were added to meet the rising needs



of the residents. The market has a water supply line, sanitation facility, and waste accumulation system.
For the betterment of the market, political clubs have been banned which was prominent once and

caused suffering to vendors and customers. The vendors of the market have to pay little charges that are
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3.2 Data Collection Process

Data for the study were gathered from primary sources. The data was collected using Participatory
Rapid Appraisal (PRA) tools, which included five Focus Group Discussions, 13 interviews, one Key
Informant Interview (KII), and field observations by the research team. The data was collected within
three months from November 2023 to January 2024. This study employed social and resource maps as
space-related PRA, seasonal diagrams as the time-related, pairwise matrix, cause-effect diagram, and
Venn diagram as relational approaches. The detailed methodology and implementation strategy of these
PRA tools were followed according to the instructions from a literature by Kumar (2002). Also, focused
group discussions are conducted with both vendors and the customers separately. The details of data
collection are provided in Table 1.

Table 1

Description of Focus Group Discussions (FGDs)

Focused Group (6 groups) Duration Number of Tools and illustration

] participants
Vendors Group 1 = 75 min 6 Social and resource map, seasonal
Group 2 = 40 min 5 diagram, and daily activity schedule
Group 3 45 min 4 (combination of all types of vendors)
Customers Group 4 | 45 min 5 Problem, pairwise matrix, and cause-
effect diagram of the Colony’s residents
Group 5 95 min 8 Problem, pairwise matrix, and cause-
@ effect diagram of outside residents
Somaj Kallayan = Group 6 =35 min 3 Venn diagram and process map
Samiti (SKS) (Understanding roles and
responsibilities of different
| stakeholders)




3.3 Data Processing and Analysis Techniques

3.3.1 Spatial Data Analysis

The collected data for the study were qualitative. At first, socio-economic data were collected from the
FGDs. These were represented through mapping. Authors observed the area and collected detailed data
on the distribution of different types of vendors, the materials and methods used to showcase their
products, and the selling mechanism at different places of the market. Also, the ‘transect walk’ method
was utilized to collect cross-sectional data of the market area covering both sides of the internal
walkway. It is an organized walk along a designated path, or "transect," across a community or project
area (Stanfield & Jones, 1998; Johnson et al., 2014) with local participant (Pratiwi et al., 2021) to
explore physical arrangement, infrastructure, social interaction, setting, land use patterns, and other
activities (De & Mérida, 2016). Compiling both types of data, an overview of the plan view and cross-
sectional view was produced, which included all spatial characteristics of the informal market.

3.3.2 Temporal Data Analysis

Time-related dynamics of the vendors had been analyzed through seasonal, monthly, weekly, and daily
variations. The data was analyzed by matching their daily schedule with weekly working hours and off
days. Also, the seasonal variation of different important events mentioned by the vendors were included
in the data acquisition process. The seasons were divided based on two religious holidays and major
climatic variations.

3.3.3 Relational Data Analysis

Problems faced by the vendors were explored through a pairwise matrix. Afterwards, the cause and
effects of the most severe problem were analyzed through a cause-effect diagram. From another focused
group discussion, the Venn Diagram was prepared to represent the institutional combination, influence,
and importance of different stakeholders in the informal market. Then, several processes and
mechanisms about the market functionality were identified from the collected data and represented
through a flow diagram. Administrative processes, legal processes, and other mechanisms were brought
under flow diagrams. The maps and diagrams were analyzed to find out the interconnection among the
stakeholders’ claims. Also, the inherent information and conflict among the parties were identified. The
performance of the market in sight of the vendors and consumers was evaluated compared to the data
collected on spatial, temporal dimensions, and institutional relationships. Finally, the relative success
of the market compared to any other informal market was identified from several perspectives, and the

contribution of the formal characteristics of this market was evaluated for this success.

4. Findings and Discussions

4.1 Market Dynamics

4.1.1 Spatial Dynamics of the Market

The market was started between 1985 to 1990, with only vegetable and fish vendors. At that time, the

market had a few mobile vendors. The ‘Samaj Kallayan Samiti (SKS)’ of the colony provided them



space and included poultry, meat and other types of sellers later on (Fig. 2). The committee
accommodated a demand-based inclusion of different vendors to fulfill the need of the community. In
usual practice, informal vendors rarely compose of such variation, unless the market is very large like

Taipei Night Market (Chiu, 2013).
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government quarter, though the informal street vendors cannot enjoy such an opportunity (Husain et
al., 2015; L. Lata et al., 2019). They managed water facilities through the intervention of the authorities
(SKS and PWD), though that was insufficient. The waste collection was conducted by the city
corporation with a regular payment by the vendors. Still, this one disadvantage couldn’t reduce the
attractiveness of this place to vendors that resulted from the formal regularization of SKS.

The generation of waste was identified from the transect walk PRA tool, which demonstrated a variation
in amount of waste for different (based on selling item) vendors (appendix — A2/A4). In many informal
and formal markets around the world, this waste generation was found to be a problem, which required
the attention of concerning authority to maintain a suitable environment for customers (Mthombeni et
al., 2014; Ngusale & Oloko, 2018; Mamun et al., 2020; Marutha & Chelule, 2020; Mohan et al., 2018).
But the formal management ensured a regular cleaning activity for the market in Bou Bazar by involving
the city governance.

4.1.2 Temporal Dynamics of the Market

The temporal dynamics of the vendors have shown both daily and event-based variations. Almost all
types of vendors had to wake up early and reach the wholesale market by 5 AM. They continued vending
from 6-7 AM to 1-2 PM. This routine allowed them to incorporate sufficient sleeping hours and a sound
family time, which raised their morale towards work. Despite some uniqueness in daily activities of

different vendors (e.g., varying distance and schedule of wholesale buying, participation of female
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vendors in specific vending jobs), this market provided a lot of flexibility for the vendors through a
limited working hour. Riani et al. (2021) found that female sellers remained busier than males to
complete their family chores that aligns with the female vendors of Bou Bazar. Sharma and Pradhan
(2017) also found similar results in Nepal. Though the vendors commonly had an advantage of lower
working time with sufficient income due to the formal administration, this management couldn’t benefit
the female vendors sufficiently. However, some vendors reported working in their own localities
occasionally after finishing the working hour in this market. This action was motivated by a need for
extra income or to reduce the loss from unsold materials.

Weekly variation was observed, where Sunday was the least busy day for all types of vendors. The meat
vendors used to take the day off and their high sales on Saturday and Friday compensated for their one-
day leave. For Poultry sellers, Thursday, Friday, Saturday, and Monday were comparatively busy,
whereas Saturday and Sunday were the least busy days for vegetables. It should be noted here that
Friday was the weekly holiday in Bangladesh. From a monthly perspective, the selling of products
went very well during the first 15 days of a month. They assumed that the monthly income was already
used by their customers during this time, causing a reduced number of buyers in the last few days of a

month. These variations were fully cultural and the formal administration couldn’t play any role in
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during the rainy season due to reduced customer demand. According to Miranda and Helia (2018),
Yusuf et al. (2014) and Chaudhary et al. (2019), the vegetable vendors of both developing and
developed countries were found having higher sales during the rainy season in formal and informal
markets. But this study found that the selling volume of vegetables was lower in this season. Rather,
vegetable vendors were burdened with a higher workload and faced challenges for goods transportation.
In the post-Qurbani period, vendors witnessed the lowest demand for animal proteins. This aligns with
the findings of Neima et al. (2021), Rishelin and Ardi (2020), Omar and Rahman (2018), and Aslam et
al. (2020). Onion, ginger, and garlic sellers had the highest sales during the 15-20 days before the
Qurbani. During Ramadan, the profit was higher for all vendors as the number of customers and their
buying volume increased. Noteworthily, the variable ‘happiness’ was higher for meat, poultry, and fish
vendors during the rainy season. This positivity of mood could be a result of higher sales in this season,
which indicated that the challenges they faced were a lesser concern compared to the income generated.
All these issues were also relevant to cultural norms of the society. The SKS and other authorities could
improve the spatial dimension for the vendors with the formalization of the market, but the strategy
couldn’t address temporal issues adequately to solve vendors problems faced through cultural and social
barriers.

4.2 Problems and Prospects of Such Dynamics

4.2.1 Problems

Problems of the market were discovered by doing a transect walk. The identified challenges were
affecting the well-being and operations of the vendors. The range of issues included inadequate facilities
and limitations in infrastructure. For example, one washroom without gender consideration, lack of
garbage disposal area, the waterlogged surface during heavy rainfall making it difficult for people to
move and so on. Some common challenges included the absence of permanent roofing, impure piped
water, and boundary walls being obstacles to attract customers.

Through focus group discussions, it was highlighted that informal vendors at Bou Bazar faced seven
key problems, such as, wholesale transportation difficulties, water quality concerns, lack of security,
problems in water draining out, lack of hygienic sanitation, lack of storage facilities, and waste
management issues. Grwambi (2020), Gui et al. (2018), Roseline et al. (2023), Vilakazi (2018), and
Keen and Ride (2019) also identified transportation issues as a major concern for informal market
vendors in their study. They also explored that the vendors often purchased their goods from wholesale
markets located far away. This created challenges in transporting the goods to their selling points.
Vilakazi (2018), and Keen and Ride (2019) showed that the poor condition of roads and lack of reliable
transport options posed significant obstacles in this regard. Sarkar (2020), Mapunda et al. (2018), and
Wijaksono et al. (2022) found that water quality and drainage facilities were poor in such informal
markets. Stagnant water around the market area due to inadequate drainage systems also posed health
risks (Mulyatna et al., 2021; Rane, 2011). They often had no access to storage facilities that led to
wastage of foods and incurred them financial losses (Rane, 2011; Sepadi & Nkosi, 2023; Johnson et al.,
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2020). Moreover, previous studies also align with the multi-dimensional problems of informal vendors.
Some authors demonstrated that they often had to operate in unsafe environments, vulnerable to theft,
harassment, and even physical violence to earn a minimum living (Meki et al., 2021; Arthur & Imoro,
2021; Alam et al., 2016; Grwambi, 2021; Amin et al., 2019; Sepadi & Nkosi, 2023).

A pairwise ranking of these problems revealed draining water as the primary concern, particularly
during the rainy season when clay becomes a discouraging factor for pedestrians and thus, for the
customers. Transportation of wholesale goods and theft incidents were identified as the next two
important challenges which used to intensify in the rainy season and winter respectively. Poultry was
susceptible to extreme heat, resulting in many of those dying during the summer season whereas other
products were more vulnerable in the rainy season.

While understanding problems from customers' perspective, the residents of the quarter and who come
from the outside exhibited differing opinions. The problems residents were facing included improper
waste management, hygiene issues with toilets, stagnant water after rain, problems because of parked
cars, and high demand from outside customers resulting in a price hike. Because of affecting their
overall market experience, waste management emerged as the top concern for residents. Sekhani et al.
(2019), Karthikeyan and Mangaleswaran (2014), and Satori et al. (2020) also identified waste
management as the most concerning issue for informal markets around the globe. Similarly, outside
customers considered waste management as their primary challenge, followed by hygiene issues of
toilets, stagnant water after rain, and the market’s early closure. The causes of waste management issues
were traced back to originate from a lack of awareness among vendors and insufficient supervision by
officials as the market was on government land. The customers mentioned some effects of waste
management problems, which included health risks due to open waste disposal, reduced mobility, and
environmental pollution.

4.2.2 Prospects

Vendors had diverse aspirations to solve their problems and enhance their working conditions. From a
social perspective, they aimed at inclusive participation in community activities and strongly desired
not to relocate from the site. Temporarily, they seek extended market hours in the evening and during
national events and festivals. Spatially, they had some high-priority desires including a transparent wall
replacing the solid wall to attract more customers, better drainage to address water stagnation issues, a
tin shade for protection from rain, and upgraded toilet facilities. However, they prioritized
improvements that would maintain their current position in the market and resist any chance of
relocation (eviction) or replacement (by wealthier vendors).

SWOT analysis of the market revealed that the strengths of this market lie in its social structure and
management mechanism, where vendors were not burdened with initial deposits and had a voice in
decision-making through the ‘Bazar Samiti’. However, the identified weaknesses of the market were
muddy roads, inadequate washroom facilities, and lack of storage. The adjacent footpath provided them

an alternate place to shift if any disruptions might cause the market to be closed. The influx of customers
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due to construction of high-income residential areas like Dhanmondi and Kalabagan might raise their
sales in the coming future. There were some threats that needed to be considered also. Basically, the
formal regulating body of the market provided some benefits to the informal market sellers and
customers. A lot more could be done by the SKS and Bazar Samiti with proper intervention and
community activism, as it occurred in Bangkok (Batréau & Bonnet, 2016). The administrative entities
might have developed the required infrastructures and solved many of the issues mentioned above
considering their control on this land and the demand of the community. But their activities appeared
quite disjoint, as the authorities didn’t demonstrate a proper coordination on this market. Despite these
deficiencies, the administration was able to create a much better standard for informal business in Bou
Bazar Market that was almost absent in other informal markets in the developing countries.

4.3 Administrative Structure of The Market

Bou Bazar market was established within a government quarter by the initiative of a local institution
called Samaj Kalyan Samiti (a community welfare organization). So, the internal structure, functions,
and mechanisms of this market were built on the interest of this organization. It made the stakeholder
relations in the market a lot different than other informal markets of Dhaka.

4.3.1 Role and Influence of Institutions

Including the Somaj Kalyan Samiti, twelve different stakeholder groups were identified from the
Focused Group Discussions (Fig. 4). Then, stakeholders were categorized into three groups as per their
role and interaction with the vendors (Table 2) (Crane, 2020). Because of purchasing and selling acts,

stakeholders in operational groups communicate more frequently and more strongly (Fig. 4).

Table 2

Classification of Stakeholders in terms of Interaction with Vendors

Interaction Type Stakeholders

Administrative and Shomaj Kollyan Samiti, Bazar Samiti, Office of PWD, Police of
Regulatory Kalabagan, Dhaka South City Corporation

Operational (Buy and Sell)  Wholesale Markets, Van Puller, Residents of Staff quarter,
Customers outside of the quarter

Social Mosque within the Staff quarter, Residents of the Staff quarter,
Customers outside of the quarter

However, the influence of Administrative and Regulatory groups was greater than other stakeholders
(Fig. 4). The ‘Somaj Kallayn Samiti’ collected daily fees and conducted occasional meetings with the
vendors. Vendors might visit them for some requirement, application, or request. The Samiti controlled
the vendor's permission to sit in the market, fix the place for setting up shop, and also make them
involved in political activities as per their wish. ‘Bazar Samiti’ (a community organization by vendors)
had some influence on them. But as the organization was formed by themselves, it couldn’t do much
benefit for them. Again, the police played an indirect role in this stakeholder relationship. The vendors

respected and admired the police for their assistance and sent them daily fees. However, the police were
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never seen in the market by the authors during their several visits. From the data collected, the
Administrative and Regulatory stakeholders were found to be the most important stakeholders to the

vendors (Fig. 4). The ‘Somaj Kollyan Samiti’ had the most influence on the vendors, and their level of

Legends
v ‘Wh: Wholesale Markets

M: Mosque within Staff Quarter

W: Waste Cleaners

SKS: Shomaj Kollyan Samiti

B: Bazar Samiti

V: Van Puller

R: Residents of Staff Quarter

OUT: Customers outside of Quarter

C: DSCC

P: Police of Kalabagan

O: Office of PWD
:@ WO: Ward Office

One-way Interaction

Both-way Interaction
High Interaction

Medium Interaction

Low Interaction

O_O Circle Size determines

the influence

Participants- Abul Basar, Md. Kabir, Shahidur Rahman, Hridoy, Alim, Mostafa ‘\\__/.’ Community
Facilitators- Nabanita, Mujtabe, Shohan, Saiba, Faceza

Fig. 4. Institutional Influence and Interaction between different parties and Bou Bazar market vendors
(Source: Author, 2024)

interaction was only next to the Bazar Samiti. ‘Bazar Samiti’ was a community organization of the
vendors themselves. It had the highest level of interaction with the vendors daily. However, the
influence of ‘Bazar Samiti’ on vendors was the third highest among these five stakeholders. The
perceived reason behind the high influence of ‘Somaj Kollyan Samiti’ and the low influence of ‘Bazar
Samiti’ might be the ability of the administrative body to control the market. The reason appeared to be
more correct when the Police had shown very little interaction (Fig. 4), but still it was considered the
second most influential stakeholder for the vendors (Table 3). Also, the PWD (Public Works
Department) had an influence because of having ownership of the colony (quarter) where the market
was established. Any important change in the facilities required the permission from higher authority
of PWD. Finally, the DSCC (Dhaka South City Corporation) was involved in the waste collection
process. However, as they leased this duty to some private companies, they were not directly involved
in the process. Social groups comprised the local communities and the mosque, as it acted as a place of
relief for the religious vendors. But they visited the mosque occasionally. Rather, social interaction with
the local colony residents, who roamed around to meet their friends and spend their time, was a major

cause of interaction for this group. And the influence of the social groups was the least on the vendors.

Table 3

Ranking of Administrative Stakeholders from Venn-diagram

Administrative and Regulatory Interaction rank Influence Rank
Stakeholders

Somaj Kollyan Samiti 2nd It
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Bazar Samiti It 3rd

Office of PWD 4th 4th
Police of Kalabagan Station 3rd 2nd
Dhaka South City corporation 5t 5t

The common type of conflict in an informal market is a clash between vendors and city authorities
(Boonjubun, 2017; Daka, 2022; Varcin, 2007). But in this market, there was a lack of community
bonding and disagreement between customer groups as major conflicting issues. Vendors had always
claimed to have a very good relationship among themselves. It was also obvious through their
conversations, dealings with each other, playing and gossiping with each other in off-peak hours. But
there was some type of segregation among them. Their seating arrangements were based on their types
of vending and many times there were five to six vendors sitting side by side who arrived from the same
area (e.g., Rayer Bazar, Keraniganj). Despite such community feeling among the vendors, they had
shown reluctance in helping each other in some dire situations. It might be a flaw of the vendors’
community which couldn’t create a sense of trust and reliability in each other. This contradiction can
be clearly understood from the conversation with a vegetable vendor, who described, “... My mother
was very sick a few months back and her treatment required a huge amount of money. I didn’t have that
much amount, but I also didn’t ask anyone in this market to help me. So, I had to arrange the money
from other sources....”. However, the organizational trustworthiness of Bazar Samiti to all vendors was
hampered due to lack of transparency among the ‘Bazar Samiti’ members and creating smaller groups
among the vendors. Lack of transparency in such informal management structures (e.g. Bazar Samiti)
could be found in many literatures worldwide, which might be a reason for reduced functionality in
informal markets (Crane, 2020; Greenwood & Van Buren III, 2010; Jahansoozi, 2006). Among other
stakeholders, there were the conflicting interests of PWD quarter residents, who perceived the
customers from outside as a problem. They mentioned that the higher-income, car owner customers
increased the demand for different goods in the market. The vendors could sell their goods at a higher
price to those customers than the residents. They claimed that the sole purpose of establishing the market
was to benefit the PWD quarter residents, but it is now serving outside interest. The administrative
structure running this market had some level of control over these vendors. The preliminary conflicts
among the vendors were sustained within the ‘Bazar Samiti’ to solve by their own leaders. Afterwards,
the ‘Somaj Kalyan Samiti’ could take on the task of resolving any particular issue. Specially, the
requests from the vendors for any particular facility, managing the security guard, controlling their
vending time and allowing different stakeholders to participate in the market were decided by this
committee. The quarter residents also presented their interest in the market through this committee.
Only the police were a particular group who didn’t require the permit of this committee for entering the
market. The city authorities didn’t interfere in this market directly, but the police force engaged

themselves separately.
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A major involvement of different government institutions was apparent for the Bou Bazar market like
other informal markets in the Global South (Chiu, 2013; Grossman, 2020; Pefia, 1999; Rachmawati,
2014; Vermaak, 2014). The contribution of police as an informal government service provider was
highlighted in many pieces of literature on Dhaka (Arefin, 2023; Hasan & Rahman, 2021; Lata, 2023;
Nayam, 2021). However, an informal market controlled by a local organization was rarely seen instead
of direct control by formal institutions (Grossman, 2020; Hossain et al., 2022).

4.3.2 Market Mechanism

Administrative stakeholders had a higher influence on the vendors, which is clear from Table 3. The
reasons for this high influence may be understood from different administrative mechanisms and
mechanisms of other stakeholder interactions.

4.3.2.1 Vendor Selection

The selection process shows that a vendor had to depend fully on the Somaj Kalyan Samiti (SKS) for
permission to start vending in this market (Fig. 5). The vendors had to submit their identification
documents (e.g., NID, birth certificate) to this authority. Similarly, the authority claimed in an FGD that
they used to check whether there was any space left for accommodating the newly applied vendor, then
they took the decision collectively. When a vendor gets permission to start vending, copies of their
documents are preserved with the SKS, a spot is determined for the vendor by SKS. In these senses this
market is more formal than the regular informal market. However, like all other informal markets, the
vendors pay regular charges to different authorities everyday if they open their shop. In other informal
markets of developing countries, the selection process was found to be more of a control process
executed by local police or gangs (Chiu, 2013; Navarrete-Hernandez et al., 2023). Taipei Night Market
was found using an extralegal strategy involving police force to ensure limited control on the vendors.

Still, the market operates with the schedule prepared by their own social alliance (Chiu, 2013).

1. Submit 1. Permitted vendors 1. Samtiti 1. Cleaners
documents to If any get fix place provides the and staff are
Samaj Kallayan location is 2. Samiti keeps the facilities paid from the
Samiti available, record 2. Vendors pay money
2. They checks if Samiti 3. No vendors are a daily charge 2. A portion
there is any free gives allowed to sit on any of approx. BDT is kept as
place to allocate permission other place other 200 for getting fund
them or not than allocated one facilities
Interested __ Submission of _y  Gets  _  Zone fixation/ Facilty [ To Samiti
: : > . } . =» provision and - 1o Samitl
person i documents - permission - © allocation ‘ paying charge ando[herq

. . . for facilities
Less zone is available to be allocated as the Bazar is

already filled up with vendors; So demand is higher than

) Samity doesn’t
available space

a have much

L PI’OC_CSS intentions to
Detail process facilitate until
Problems vendors ask for

Participants: Abul Basar (67), Md. Kabir (64), Shahidur Rahman (65) anything

Facilitators: Nabanita, Mujtabi, Shohan, Saiba, Faeeza

Fig. 5. Process Diagram of Administrative Management (Vending Permission and Service Charge)
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Similarly, in Mexico City, the street vendors organization regulates the selection or accommodation of
different individuals to sell in their market. And unlike Taipei, the organization holds a stronger control
over the vendors than the authority (Pefia, 1999). But this system in Mexico favors the family members,
relatives and community members to ensure access to a particular place, which might promote
nepotism. Rather, in Bou Bazar Market, the formal selection process could be maintained without
nepotism as the administrative committee didn’t consist of the vendor themselves and still, the vendors
could enjoy a level of protection mentioned in availing in Taipei or Mexico.

4.3.2.2 Service Provision

When vendors require any new utility service or facility, they could manage the service through their
community organization (Bazar Samiti) from their funding. Then, they could also apply for the services
to the SKS through Bazar Samiti, and SKS might try to provide the facility from the fund that was
initially made from the vendors' contribution as a daily charge. Sometimes SKS applies to the PWD
office when the service is related to any construction or change in the PWD quarter. Normally, the
vendors managed the low-cost services by themselves and approached the authority for the higher-cost
facilities. However, vendors' lack of interest in approaching authority was visible in FGD, as the
authority (SKS) didn’t have any interest in initiating a service provision until the vendors asked for it
and there was a possibility of rejection. Moreover, service provision by the government (PWD) could
be delayed for a long time. It was a common practice in informal markets around the globe that the
services were always scarce for the vendors. From earlier research, vendors in developing countries
were found using the utility services available near the streets informally. Sometimes, they had to pay
for the services, but they couldn’t ask for additional services (e.g. need for a toilet or a water supply
line) like Bou Bazar (Kjellén & McGranahan, 2006; Kumari, 2015; Munro & Kweka, 2021). In the
Philippines, the vendors could be relocated by the government order from any place without any
compensation or assistance from the authority. This temporary status didn’t allow them to avail any
services either by themselves or by the authority (Bayatan & Palic, 2020). The vendors of Dakar (in
Senegal) had the opportunity to use public facilities available in their surroundings, but they were
required to pay much higher price than their affordability (Mizes, 2023). Such examples demonstrate
how the service provision by SKS or the Bazar Samiti could be a blessing for the vendor community.
They didn’t have to pay a high rent, and didn’t need to reserve themselves from managing the services
by self-funding, as they didn’t have to bear the constant fear of relocation.

4.3.2.3 Transaction with Vendors

In many countries, street vendors had to pay one charge directly to the government and avail the
permission of vending at once (Kumari, 2015; Roever & Skinner, 2016; Sekhani et al., 2019). Here,
vendors had to pay different amounts to different administrative and regulatory authorities (Table 4).
SKS had imposed a daily charge of BDT 80 on each fishmonger, BDT 50 on each vegetable vendor,
and BDT 150 on each meat vendor. From earlier sections, it was evident that these three vendor groups

had a medium, low, and high range of monthly income respectively. The same type of charge imposition
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was observed by police (Nayam, 2021). Therefore, both of these authorities equitably collected daily
charges. The waste collection authority (e.g., SKS, DSCC through tendering) had specified their charges
considering the amount of waste produced by types of vendors. As a result, vegetable vendors had to
pay a higher amount of money for waste collection than meat vendors, as vegetable unloading and
selling produced a lot more waste. However, waste collection charges were comparatively low, if
compared among the three types of charges. Collectively, the total daily transaction cost per vendor was
almost unaffected and still had an equitable distribution. In some cases, the charge was too high for the
vendors in other informal markets of developing countries, unlike the case of Bou Bazar (Saha, 2011;
Sekhani et al., 2019). Equitable costing with unaffordable charges wouldn’t be a good solution for the
low-income vendors. On the contrary, the total charge collected per month by both authorities, SKS and
police, was over BDT (local currency) one lakh. SKS made very little development or contribution to
the market or vendors from this huge amount. Despite the huge amount of collection, the police didn’t
have any visual implication to that collected amount for the market. For this loss, many countries had

formulated strict law restrictions on unlicensed vending (Austin, 1994).

Table 4
Different Administrative Transactions with Vendors
Vendors Number  Charge Charge Charge Per Vendor  Per Vendor
Type (SKS) (Police) (Waste) (Daily) (Monthly)
Fishmonger 18 80 80 30 190 5,700
Vegetable 12 50 60 40 150 4,500
Chicken 4 150 100 50 300 9,000
Meat 3 150 100 20 270 7,020
Grocery 4 50 70 40 160 4,800
Fruits 5 40 60 20 120 3,600
ngf,%?iles 3 40 60 20 120 3,600
Total (daily) 49 3,610 3,620 1, 600 - -
(Trgg thly) - 106,500 107,400 47,760 - -
4.3.2.4 Wholesale

The process of wholesale buying relates to the vendor’s interaction with the operational stakeholders
(Table 2). According to the operation or wholesale buying mechanism, two broad categories were
found. The ‘meat seller’ group used to visit the Gabtoli hat (wholesale market) in the evening, buy their
animal which would be marked by the wholesale seller, and the ‘meat seller’ came back to his residence
after payment. The animals were sent to their respective homes at night. So, sometimes they get worried
about theft or financial loss by losing their animal while transporting. But their wholesale buying was

based on trust (Greenwood & Van Buren III, 2010; Jahansoozi, 2006; Munro & Kweka, 2021). Other
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vendors didn’t face this problem as they used to visit the wholesale market, buy their goods, and return
with their goods on a van, rickshaw, or CNG (S. B. Islam & Habib, 2013; Khaleda & Murayama, 2013;
Rahman & Saha, 2023; Shafiuddin, 2021).

4.3.3 Comparison with Informal Market Mechanism

The characteristics identified from the earlier discussions can be summarized to understand the
condition of the Bou Bazar market (Table 5). Informal markets have temporary structures or vehicles,
set up in a public or community space, remaining for temporary duration, and existence of price
bargaining characteristics, which were also present in the Bou Bazar market. However, the management
framework of the Bou Bazar market was almost similar to a formal market management, which includes
organizing and controlling regular vending activities by an institution or authority, registration of all
vendors (or a vending permission process), zone allocation or fixing an area for every vendor, and so
on. Different authors have described these characteristics of formal markets in many developing and
developed countries (Anbarci et al., 2012; Baland et al., 2020; Hartati et al., 2015; Lauermann, 2013;
Raj, 2017; Roever, 2016).

Table 5
Comparison with characteristics of Bou Bazar

Characteristics of Bou Bazar Informal Formal Market
Market

Each seller has a fixed location or zone Not Similar Similar
Vendors can bargain the price Similar Not Similar
Organized and controlled by some institutions (SKS) Not Similar Similar

No permanent built-up structure Similar Not Similar
Occupy a public space or a playfield Similar Not Similar
Use temporary structures like minivans, boxes, etc. Similar Not Similar
Temporary Market (Sells at a particular time of the day) Similar Not Similar

Formal management of informal trading activities of the Bou Bazar market had some comparative
benefits compared to other informal markets. Though the vendors didn’t have the flexibility of moving
to different places or selling at different hours of the day due to fixed vending locations and time, they
still obtain some benefits like, attraction of vendors from distant places (e.g., Airport, Keraniganj, and
Jatrabari). A special contributing factor for attracting these distant customers was their subsequent
activities around this place or the flexibility of parking their own vehicle in the adjacent field. Formal
management of this informal market ensured a better functioning of the market. The influence of an
authority (Samaj Kalyan Samiti) provided some kind of protection on vending permission for the
vendors of Bou Bazar. The registration of all existing vendors helped to keep track of informal vendors
in the market, and the variation in their selling items as per the requirement of the quarter residents.
Zone allocation or fixing an area for every vendor was also important to properly design and manage

the internal layout of the site and stalls. The permanent allotment of vendors ensured a functioning
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‘Bazar Samiti” which could help them to take community decisions (e.g. availing some facility by all
vendors' contribution). When they weren’t able to afford something by themselves, they could also
apply for the services to the ‘SKS’ through ‘Bazar Samiti’. Many researches have shown that informal
vendors were using the utility services available near the streets illegally (Roever & Skinner, 2016;
Saha, 2011). Sometimes, they had to pay for the services, but there was no opportunity to ask an

authority for additional services that were available in Bou Bazar.

5. Conclusion and Policy Recommendations

5.1 Policy Recommendations

The results suggest that local market authorities of any informal market should build a more flexible
scheduling system for vendors instead of making them vacate the market by noon or any fixed schedule,
considering the variations in demand throughout the week and seasons. Building a transparent wall
around the market area can ensure it. Moreover, assistance in managing the seasonal challenges is
essential, such as providing covered transport facilities and improved storage options to prevent
spoilage, financial losses and ease their workload. Installing cold storage units for fish and poultry
sections and introducing shared storage spaces for vegetable and fruit sellers help to address the storage
challenges. This could be coupled with better roofing and shading infrastructure to protect the vendors
and their goods.

In a megacity like Dhaka, it is crucial for any intervention to take into account the diverse circumstances
of street vendors. While some vendors of this city might have enough capital to pay rent for using public
space, others struggle to meet their basic needs (Husain et al., 2015; Uddin, 2021; Rayhan et al., 2019;
Lata et al., 2018; Mondal, 2017). The government should prioritize those who are most vulnerable and
provide enough opportunity to earn their livelihood in a decent way (Kumari, 2015; Bhattarai & Pathak,
2020; Ullah, 2021; Peimani & Kamalipour, 2022). Additionally, organizations or institutions must
represent the interests of street vendors and respond accordingly with a formal management structure,
which was apparent from the role of ‘Somaj Kalyan Samiti’ in this study. If these policy reforms are
effectively implemented, the market space can be transformed into a prime example of a successful
informal market area by establishing a better framework for market management.

5.2 Conclusion

Informal markets are not as chaotic as often portrayed (Nunbogu et al., 2018; Bouwmeestera and
Hartmann, 2021). This research has explored such an informal market from multiple perspectives
considering space, time, and management structure that is administered by a formal management
mechanism. This study has used PRA tools in this regard. The results indicate that the market was being
continued there for a long time. Over time, the number and types of vendors increased. The market
activities temporarily occupied the space in the early morning only. Although daily activities changed
according to seasons, weeks, months, and events, vendors were generally used to beginning vending

early in the morning and continuing till mid-day. Finding also shows that vendors are often not
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interested to leave the market unless they sell all their products, even if the guard forces them. Therefore,
expanding market hours in the evening during special events could address the aspirations of the
vendors and leverage the high demand during festivals. From a spatial viewpoint, a market of this kind
should not be entirely enclosed that isolates it from the surroundings and reduces its visibility (Noegroho
et al., 2021; Mangarengi et al., 2020; Ridha et al., 2021). The field was used for other purposes once
the market concluded. The time-staggered aspect of the utilization of space facilitates social equity by
allowing various classes to use the same space in a non-competitive manner (Allen & Farber, 2020).
Urban planners must consider a non-competitive and integrated use of spaces in this regard, which is
made possible by space utilization (Li et al., 2018; Sekhani et al., 2019; Sasu et al., 2024).

However, the Bou bazar market faced multi-faced challenges affecting both vendors and customers,
ranging from inadequate infrastructure to seasonal difficulties and security concerns. These challenges
offered valuable insights for targeted interventions, including addressing waste management issues,
providing storage and drinking water facilities, improving sanitation facilities, especially gender-
specific sanitation facilities for female vendors, enhancing security measures, and providing effective
drainage systems for the disposal of wastewater. The pricing mechanism of controlling the generation
of waste is one of the bones of contention between vendors and power players. The collection of fees
from the Police and the ‘Somaj Kalyan Samiti’ needed proper justification and transparency. The
relevant authority could intervene in this issue and reorganize the pricing mechanism in a justified
manner considering the income of each type of vendor. Moreover, setting up designated waste
collection points and encouraging vendors to sort different types of wastes may reduce the accumulation
of waste (Merlinda & Widjaja, 2020). Additionally, a better drainage system with slope adjustments
and water pumps, and the provision of proper, hygienic, and gender-segregated sanitation facilities are
necessary for such markets to manage stagnant water, reduce the reliance on open defecation, ensure
easy access for women, and maintain a healthy environment. This management structure along with the
spatial security that the vendors experienced, played a vital role in capturing the vendor's interest in the
market. The vendors had to execute their activities similar to any other informal markets, but they didn’t
have to remain vulnerable to eviction, lack of facility, and repeated disturbance of open streets. Some
vendors were found taking regular or irregular breaks to spend time with their families, which was rare
in usual informal markets. But the payment system and market attraction of the site generated enough
income for those vendors on other days, allowing them for such vacations without disrupting their
lifestyle.

The involvement of a local organization in setting up the market determined most of the administrative
processes of the market. The vendors could undertake development work themselves, but on a limited
scale. Rather they needed to request the higher authorities to get the facility or utility. They had limited
freedom in case of vending time and space. They could conduct other processes (e.g., wholesale buying
and transportation) normally. However, their satisfaction with the market was connected to the overall

benefit and reduced harassment faced in the market premises. The continuing opportunity of the selected
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vendors to sell in the same place developed a sense of comfort among the neighboring vendors. Also,
social connectivity among some vendor groups might be strong, but some vendors were found lacking
in trust in other vendors or the ‘Bazar Samiti’ to ask for immediate help. The stakeholder relationship
in the current market setting benefitted the vendors in an informal context, but it could be further
improved through community connectivity. Formal management of informal trading activities like the
Bou Bazar market has some extra benefits compared to other informal markets and ensures better
functioning of the market. So, this market structure or framework can be applied to other informal
markets to ensure better market management and functioning leading to higher satisfaction among the

vendors.

Appendix

21



Al. Materials used by vendors
S 015

5 ¢ o s T - IS e
Steel racks in meat | Jhuri and plastic box are common Cage common in poultry = Bowls common in
markets in vegetable markets markets fish markets

A2. Different types of existing facilities

Securiy guard’s Poultrykand sh
room processing facility
(high amount of waste)

Pucca road (Infront of meat market and Katcha road (along the main Tea stall (outside the
residential building) route) boundary wall, on the
footpath)

A4. Issues ris .

g
=

Waste in Veetable Muddy road dfiﬁg heévy
selling area rain

s~

References

22



ADB (2010). The Informal Sector —and Informal Employment in  Bangladesh.
https://www.adb.org/publications/informal-sector-and-informal-employment-
bangladesh#:~:text=Based%200n%20a%20labor%?20force,be%20under%20informal%20emp
loyment%20arrangements.

Ahmed, A. (2020). Livelihood Status of Street Vegetable Vendors in Selected Locations of Dhaka City.
Sher-E-Bangla Agricultural University

Alam, M., Haque, M., & Shikha, F. (2016). Studies on public health and hygiene condition of retailers
at fish markets in south-central Bangladesh. Journal of the Bangladesh Agricultural University,
12(2), 411-418. https://doi.org/10.3329/jbau.v12i2.28702

Allen, J., & Farber, S. (2020). A Measure of Competitive Access to Destinations for Comparing Across
Multiple Study Regions. Geographical Analysis, 52(1), 69-86.
https://doi.org/10.1111/gean.12188

Amin, M. N., Hossain, M. A., & Miah, M. a. M. (2019). A Baseline Survey on Postharvest Handling of
Selected Vegetables at Different Locations of Bangladesh. Asia-Pacific Journal of Rural
Development, 29(2), 161-182. https://doi.org/10.1177/1018529119898027

Anbarci, N., Gomis-Porqueras, P., & Pivato, M. (2012). Formal and informal markets: A strategic and
evolutionary perspective. Deakin University, 42513. https://mpra.ub.uni-muenchen.de/42513/

Antonyan, Y. (2022). Markets at sacred sites: The globalized mobility and informality of the Armenian
religious fairs. In Informal Markets and Trade in Central Asia and the Caucasus (pp. 63-79).
Routledge. https://www.taylorfrancis.com/chapters/edit/10.4324/9781003259886-5/markets-
sacred-sites-globalized-mobility-informality-armenian-religious-fairs-yulia-antonyan

Anwar, H. N., Hayat, A., & Janjua, [. M. (2014). Participatory Development Strategy: and Effect on
Community in Punjab (A Case Study of Water Supply and Sanitation). Academic Journal of
Interdisciplinary Studies, 3(6).

Arefin, S. (2023). Right to the city in the age of neoliberal development: A case study of two slum
communities in Dhaka, Bangladesh. Society Register, 7(2), 49-70.

Arthur, E., & Imoro, A. Z. (2021). Knowledge and practice of environmental sanitation and personal
hygiene by traders. A case study of Tamale Central Market. Deleted Journal, 62(1), 71-82.
https://doi.org/10.4314/gjs.v62il1.7

Aslam, H. B., Alarcon, P., Yaqub, T., Igbal, M., & Hisler, B. (2020). A value chain approach to
characterize the chicken sub-sector in Pakistan. Frontiers in veterinary science, 7, 361.

Austin, R. (1994). “An Honest Living”: Street Vendors, Municipal Regulation, and the Black Public
Sphere. Yale Law Journal, 2119-2131.

Baland, J.-M., Bourguignon, F., Platteau, J.-P., & Verdier, T. (Eds.). (2020). 11. Formal and Informal
Market Institutions: Embeddedness Revisited. In The Handbook of Economic Development
and Institutions (pp- 375-413). Princeton University Press.
https://doi.org/10.1515/9780691192017-013

Banerjee, S., & Ghosh, P. P. (2019). A large number of people outside the tax net: A study on the street
vendors in Kolkata. Indian Journal of Economics and Development, 7(4), 1-8.

Batréau, Q., & Bonnet, F. (2016). Managed Informality: Regulating Street Vendors in Bangkok. City
& Community, 15(1), 29-43. https://doi.org/10.1111/cico.12150

23


https://doi.org/10.3329/jbau.v12i2.28702
https://doi.org/10.1111/gean.12188
https://doi.org/10.1177/1018529119898027
https://www.taylorfrancis.com/chapters/edit/10.4324/9781003259886-5/markets-sacred-sites-globalized-mobility-informality-armenian-religious-fairs-yulia-antonyan
https://www.taylorfrancis.com/chapters/edit/10.4324/9781003259886-5/markets-sacred-sites-globalized-mobility-informality-armenian-religious-fairs-yulia-antonyan
https://doi.org/10.4314/gjs.v62i1.7

Bayatan, J. T., & Palic, A. S. (2020). Economic and Social Implications and Challenges of Relocation
of Street Vendors in a Highly Urbanized City. Philippine Social Science Journal, 3(3), 64-75.

Becker, K. F., (2004). The Informal Economy.
https://www.google.com/url?sa=t&source=web&rct=j&opi=89978449 &url=https://www.rroj
asdatabank.info/sida.pdf&ved=2ahUKEwjNyY z6x-
aEAxU4wjgGHbnkDDsQFnoECA4QAQ&usg=A0vVaw3QogOASFOR2CI5jSwdaCll

Bell, D. A., & Pei, W. (2022). Just Hierarchy: Why Social Hierarchies Matter in China and the Rest of
the World. In Just Hierarchy. Princeton University Press.
https://doi.org/10.1515/9780691239545

Benhammada, S., & Chikhi, S. (2010). A semi-formal specification for a generic model of artificial
stock markets. Procedia Computer Science, 1(1), 1465—-1474.

Bhat, G. M., & Nengroo, A. H. (2013). Urban informal sector: A case study of street vendors in
Kashmir. Int J Manag Bus Stud, 3, 4.

Bhattarai, K., & Pathak, B. (2020). Street Vending, Income Generation and Poverty Implication: The
Case of the Kathmandu Valley, Nepal. Quest Journal of Management and Social Sciences, 2(2),
194-205. https://doi.org/10.3126/qjmss.v2i2.33269

Bhowmik, S. K. (2005). “Street Vendors in Asia: A Review.” Economic and Political Weekly
40(22/23):2256-2264

Blades, D., Ferreira, F. H. G., & Lugo, M. A. (2011). The Informal Economy in Developing Countries:
An Introduction. Review of Income and Wealth, 57 (s1), 1-7. https://doi.org/10.1111/j.1475-
4991.2011.00457 x

Boonjubun, C. (2017). Conflicts over streets: The eviction of Bangkok street vendors. Cities, 70, 22—
31. https://doi.org/10.1016/].cities.2017.06.007

Bouwmeester, J., & Hartmann, T. (2020). Unraveling the self-made city: The spatial impact of
informal real estate markets in informal settlements. Cities, 108, 102966.
https://doi.org/10.1016/j.cities.2020.102966

Chaudhary, J., Lal, H., & Singh, H. P. (2019). Behaviour of market arrivals and prices of the selected
vegetables: A study of baijnath regulated market of district Kangra, Himachal Pradesh, India.
International Journal of Current Microbiology and Applied Sciences, 8(1), 1454-1462.

Chen, M., Roever, S., & Skinner, C. (2016). Editorial: Urban livelihoods: reframing theory and policy.
Environment and Urbanization, 28(2), 331-342. https://doi.org/10.1177/0956247816662405

Chibango, C. (2024). Social inclusion of street vendors in Harare: Challenges and opportunities. HTS
Teologiese Studies / Theological Studies, 80(2). https://doi.org/10.4102/hts.v80i2.9046

Chipeta, C., & Mkandawire, M. L. C. (1992). Links between the informal and formal/semi-formal
financial sectors in Malawi. African Economic Research Consortium.

Chiu, C. (2013). Informal management, interactive performance: Street vendors and police in a Taipei

night market. [International Development Planning Review, 35(4), 335-352.
https://doi.org/10.3828/idpr.2013.24

24


https://doi.org/10.1016/j.cities.2017.06.007
https://doi.org/10.1016/j.cities.2020.102966

Crane, B. (2020). Revisiting Who, When, and Why Stakeholders Matter: Trust and Stakeholder
Connectedness. Business & Society, 59(2), 263-286.
https://doi.org/10.1177/0007650318756983

Daka, G. (2022). An investigation into the causes and effects of conflicts among street vendors and the
local authority within the trading areas along freedom way and the peripheral of Soweto market
of Lusaka city in Zambia. [PhD Thesis, The University of Zambia].
https://dspace.unza.zm/handle/123456789/7582

De Caro, A. A., & Mérida, M. A. (2016, April). Building a Common Vision of the Local Development
using a Methodology Called Participatory Territorial Planning. In SPE International
Conference and Exhibition on Health, Safety, Environment, and Sustainability? (p.
D011S012R002). SPE.

De Shalit, A. (2023). Are Informal and Semi-formal Hierarchical Lists Justified? Fudan Journal of the
Humanities and Social Sciences. https://doi.org/10.1007/s40647-023-00397-7

Etzold, B. (2014). Towards fair street food governance in Dhaka: Moving from exploitation and eviction
to social recognition and support. In Street Food (pp. 61-82). Routledge.
https://www.taylorfrancis.com/chapters/edit/10.4324/9781315776255-5/towards-fair-street-
food-governance-dhaka-benjamin-etzold

Felemban, E. A., Rehman, F. U., Biabani, S. A. A., Ahmad, A., Naseer, A., Majid, A.R. M. A, ... &
Zanjir, F. (2020). Digital revolution for Hajj crowd management: A technology survey. IEEE
Access, 8, 208583-208609.

Forkuor, J. B., Akuoko, K. O., & Yeboah, E. H. (2017). Negotiation and Management Strategies of
Street Vendors in Developing Countries: A Narrative Review. SAGE Open, 7(1),
215824401769156. https://doi.org/10.1177/2158244017691563

Giroux, S., Jordan, B., Kurt, W., Danielle, R., & Daniel, F. (2021). “Informal Vendors and Food
Systems Planning in an Emerging African City.” Food Policy 103:101997. doi:
10.1016/j.foodpol.2020.101997.

GoB. (2009) Local Government (City Corporation) Act, 20009.
https://www.google.com/url?sa=t&source=web&rct=j&opi=89978449 &url=http://bdcode.go
v.bd/upload/bdcodeact/2020-11-20-09-15-

39266 Law No 60 of 2009.pdf&ved=2ahUKEwiyzpTFhrOEAxWwz6ACHXUwB7AQFno
ECBUQAQ&usg=AOvVaw3f9UO3TVPbHnr-194J3sqW

Government of India (Gol). (2014). The Street Vendors (Protection of Livelihood and Regulation of
Street Vending) Act, 2014.
https://www.google.com/url?sa=t&source=web&rct=j&opi=89978449 &url=https://mohua.go
v.in/upload/uploadfiles/files/StreetVendorAct2014 English(1).pdf&ved=2ahUKEwiu7bjYi7
OEAxV13jgGHWhPBXYQFnoECFcQAQ&usg=AOvVawOKV8AYengdcqvgWMIUfnwm

Greenwood, M., & Van Buren lii, H. J. (2010). Trust and Stakeholder Theory: Trustworthiness in the
Organisation—Stakeholder Relationship. Journal of Business Ethics, 95(3), 425-438.
https://doi.org/10.1007/s10551-010-0414-4

Grossman, S. (2020). The politics of order in informal markets: Evidence from Lagos. World Politics,
72(1), 47-79.

Grwambi, B. (2020). Food safety and food security in the informal sector. In Food Security in Africa.
IntechOpen.

25


https://dspace.unza.zm/handle/123456789/7582
https://www.taylorfrancis.com/chapters/edit/10.4324/9781315776255-5/towards-fair-street-food-governance-dhaka-benjamin-etzold
https://www.taylorfrancis.com/chapters/edit/10.4324/9781315776255-5/towards-fair-street-food-governance-dhaka-benjamin-etzold

Gui, L., Tang, C. S., & Yin, S. (2019). Improving microretailer and consumer welfare in developing
economies: Replenishment strategies and market entries. Manufacturing & Service Operations
Management, 21(1), 231-250.

Guo, J. (2024). Inspiration and Innovation of Informal Economic Governance under Socialism with
Chinese Characteristics: Reconstruction of Street Vendor Governance Model in Fuyang City.
Journal  of  Humanities and  Social Sciences Studies,  6(5), 39-45.
https://doi.org/10.32996/jhsss.2024.6.5.7

Haque, M. R., & Rahman, A. (2024). Vegetable Street Vending in Dhaka, Bangladesh: Reflecting a
Socioeconomic Perspective Toward the Informal Sector of African Entrepreneurship. In
Springer proceedings in business and economics (pp. 217-240). https://doi.org/10.1007/978-3-
031-56007-1_14

Harrang, A., Asriati, A., Rustam, A., & Risal, S. (2020). Analysis of Factors Affecting Muslim Traders
(Case Study of Palakka Market Fruit Traders Bone District). Jurnal Ilmiah Ekonomi Islam,
6(2),304-314.

Hartati, S., Karim, E., & Bayu, K. (2015). Structuring Models and Characteristics of Informal Sector
Traders in Indonesia (Case Study in Informal Sector Jakarta City, Indonesia). Journal of Social
and Development Sciences, 6(1), 24-31. https://doi.org/10.22610/jsds.v6i1.832

Hasan, M., & Rahman, M. (2021). Illicit Monetary Transactions uplift the Encroachment of the
Footpaths: A Case Study of Dhaka City. IOSR Journal of Humanities And Social Science.
https://doi.org/10.9790/0837-2606130917

Hossain, S. R., Melles, G. B., & Bailey, A. (2022). Designing Sustainable Livelihoods for Informal
Markets in Dhaka. In G. B. Melles (Ed.), Designing Social Innovation for Sustainable
Livelihoods (pp. 13-36). Springer Nature Singapore. https://doi.org/10.1007/978-981-16-
8452-4 2

Hsu, J. L., & Chang, W. H. (2002). Market segmentation of fresh meat shoppers in Taiwan. The
International Review of Retail, Distribution and Consumer Research, 12(4), 423-436.

Husain, S., Yasmin, S., & Islam, M. S. (2015). Assessment of the Socioeconomic Aspects of Street
Vendors in Dhaka City: Evidence from Bangladesh. Asian Social Science, 11(26).
https://doi.org/10.5539/ass.v11n26p1

Hussain, R. (2019). “City, Informality and Poverty: The Polarization of the Street Vendors in Dhaka
City, Bangladesh.” [talian Sociological Review Vol 9:413 Pages. doi: 10.13136/ISR.V913.249.

Idris, S., Umar, R., Lullulangi, M., & Pertiwi, N. (2022, April). The Traditional Market Function Based
on Sustainable Development. In 1st World Conference on Social and Humanities Research (W-
SHARE 2021) (pp. 57-60). Atlantis Press.

Islam, M. T. & Alam, M. J. (2019). The Relationship between Informal Economy and GDP Growth: A
Study on South-Asian Developing Countries. Journal of Business and Information Studies, 1
(5), 01-09, 2019. https://doi.org/10.34104/cjbis.019.0109

Islam, S. B., & Habib, M. M. (2013). Supply chain management in fishing industry: A case study.
International Journal of Supply Chain Management, 2(2), 40-50.

Islam, Z., & Khan, A. R. (2019). The Informal Sector in Bangladesh: A Case Study of Rural and Urban
Street Vendors. 44(3).

26


https://doi.org/10.1007/978-3-031-56007-1_14
https://doi.org/10.1007/978-3-031-56007-1_14
https://doi.org/10.1007/978-981-16-8452-4_2
https://doi.org/10.1007/978-981-16-8452-4_2

Islam. A. H. M. S. (2018). Informal Economy of Dhaka City (South): Situation and Facts. Volume 4,
2018.  American  Research  Journal of  Humanities and  Social  Sciences.
https://www.academia.edu/download/59035758/620190426-107698-4h2l1tj.pdf

Jahansoozi, J. (2006). Organization-stakeholder relationships: Exploring trust and transparency.
Journal of Management Development, 25(10), 942-955.
https://doi.org/10.1108/02621710610708577

Johnson, A. H., Berger, J., & McHarg, I. L. (1979). A case study in ecological planning: The
Woodlands, Texas. Planning the uses and management of land, 21, 935-955.

Johnson, M., Samuel, 1., Irene, O., & Paul, K. (2020). Food safety knowledge and practices of street
food vendors in selected locations within Kiambu County, Kenya. African Journal of Food
Science, 14(6), 174—185. https://doi.org/10.5897/ajfs2020.1929

Kamrava, M. (2004). The semi-formal sector and the Turkish political economy. British Journal of
Middle Eastern Studies, 31(1), 63—87. https://doi.org/10.1080/1353019042000203449

Karthikeyan, R., & Mangaleswaran, R. (2014). A Study on Working Patterns of Unorganised Sector
with Particular Reference to Street Vendors in Tiruchirppalli, Tamil Nadu. SSRN Electronic
Journal. https://doi.org/10.2139/ssrn.2418458

Keen, M., & Ride, A. (2019). Trading places: Inclusive cities and market vending in the Pacific Islands.
Asia Pacific Viewpoint, 60(3), 239-251. https://doi.org/10.1111/apv.12227

Khaleda, S., & Murayama, Y. (2013). Geographic concentration and development potential of poultry
microenterprises and value chain: A study based on suitable sites in Gazipur, Bangladesh.
Social Sciences, 2(3), 147-167.

Kjellén, M., & McGranahan, G. (2006). Informal water vendors and the urban poor. International
Institute for Environment and Development London.
https://pubs.iied.org/sites/default/files/pdfs/migrate/1052911ED.pdf

Kumar, S. (2002). Methods for Community Participation. A Complete Guide for Practitioners. Vistaar
Publications.

Kumari, P. (2015). Issues and Challenges for Street Vendors in Delhi. SSRN Electronic Journal.
https://doi.org/10.2139/ssrn.2779343

Lata, L. N. (2023). The production of counter-space: Informal labour, social networks and the
production of wurban space in Dhaka. Current Sociology, 71(6), 1159-1177.
https://doi.org/10.1177/00113921221078049

Lata, L., Walters, P. & Sonia, R. (2019). “A Marriage of Convenience: Street Vendors’ Everyday
Accommodation of Power in Dhaka, Bangladesh.” Cities 84:143-50. doi:
10.1016/j.cities.2018.08.002.

Lata, L., Walters, P., & Roitman, S. (2018). A marriage of convenience: Street vendors’ everyday
accommodation of power in Dhaka, Bangladesh. Cities, &4, 143-150.
https://doi.org/10.1016/j.cities.2018.08.002

Lauermann, J. (2013). Practicing space: Vending practices and street markets in Sana’a Yemen.
Geoforum, 47, 65-72. https://doi.org/10.1016/j.geoforum.2013.03.001

27


https://doi.org/10.1108/02621710610708577
https://doi.org/10.5897/ajfs2020.1929
https://doi.org/10.1080/1353019042000203449
https://doi.org/10.2139/ssrn.2418458
https://doi.org/10.1111/apv.12227

Li, J., Longyun, R. Tianhui, H. & Fang, W. (2018). “A City’s ‘Urban Crack’ at 4 a.m.: A Case Study
of Morning Market Vendors in Beijing’s Longfu Temple Area.” Habitat International 71:14—
21. doi: 10.1016/j.habitatint.2017.10.006.

Liu, Y., & Liu, Y. (2022). Detecting the city-scale spatial pattern of the urban informal sector by using
the street view images: A street vendor massive investigation case. Cities, 131, 103959.
https://doi.org/10.1016/j.cities.2022.103959

Loc, N. T. T., & Moustier, P. (2016). Toward a Restricted Tolerance of Street Vending of Food in Hanoi
Districts: The Role of Stakeholder Dialogue. World Food Policy, 2-3(2-1), 67-78.
https://doi.org/10.18278/wfp.2.2.3.1.5

London, T., Esper, H., Grogan-Kaylor, A., & Kistruck, G. M. (2014). Connecting poverty to purchase
in  informal  markets.  Strategic  Entrepreneurship  Jowrnal,  8(1),  37-55.
https://doi.org/10.1002/sej.1173

Madjdian, D. S., Van Asseldonk, M., Ilboudo, G., Dione, M., Ouedraogo, A., Roesel, K., Grace, D.,
Talsma, E. F., Knight-Jones, T. J., & De Vet, E. (2024). Training and tool supply to enhance
food safety behaviors among ready-to-eat chicken vendors in informal markets in
Ouagadougou, Burkina Faso: a randomized-controlled trial. Food Control, 163, 110510.
https://doi.org/10.1016/j.foodcont.2024.110510

Mahfuzur, R. Farzana, A. M., & Rahman, M. H. (2020). “Socio-Economic Condition of Vegetable
Street Vendors: A Study on Dhaka City.” International Journal of Multidisciplinary
Informative Research and Review doi: 10.5281/ZENODQO.4309652

Mair, J., Marti, 1., & Ventresca, M. J. (2012). Building Inclusive Markets in Rural Bangladesh: How
Intermediaries Work Institutional Voids. Academy of Management Journal, 55(4), 819-850.
https://doi.org/10.5465/am;.2010.0627

Maligalig, D. S., Cuevas, S., & Rosario, A. (2009). Informal Employment in Bangladesh. ADB
Economics Working Paper Series No. 155. http://hdl.handle.net/11540/1806.

Mamun, S., Alam, S., Zaher, M. A., & Alam, M. R. (2020). Consumption Behavior of Street Foods
among the Young Consumers and Microbial Assessment of Street Food in Dhaka City.
Bangladesh Journal of Microbiology, 37(1), 29-34.

Mangarengi, N. a. P., Zubair, A., & Abdurrahman, M. A. (2020). Analysis of infrastructure needs and
operational systems for traditional market solid waste management (A case study on akassar —

Niaga Daya traditional market). IOP Conference Series Earth and Environmental Science,
419(1), 012156. https://doi.org/10.1088/1755-1315/419/1/012156

Mapunda, D. W., Chen, S. S., & Yu, C. (2018). The role of informal small-scale water supply system
in resolving drinking water shortages in peri-urban Dar Es Salaam, Tanzania. Applied
Geography, 92, 112-122. https://doi.org/10.1016/j.apgeog.2018.02.001

Martinez, L. John, R., S. & Daniela, E. (2017). “The Urban Informal Economy: Street Vendors in Cali,
Colombia.” Cities 66:34—43. doi: 10.1016/j.cities.2017.03.010.

Marutha, K. J., & Chelule, P. K. (2020). Safe food handling knowledge and practices of street food
vendors in  Polokwane Central Business District.  Foods, 9(11), 1560.
https://doi.org/10.3390/foods9111560

28


https://doi.org/10.1088/1755-1315/419/1/012156
https://doi.org/10.1016/j.apgeog.2018.02.001
https://doi.org/10.3390/foods9111560

Meki, C. D., Brétveit, M., Michelo, C., & Moen, B. E. (2021). Poor Provision of Sanitary Facilities in
Markets of Lusaka District Zambia. Annals of Global Health, 87(1).
https://doi.org/10.5334/a0gh.3400

Merlinda, S., & Widjaja, S. U. M. (2020). Revitalization Strategy of Traditional Markets: A Case Study
in Malang. Proceedings of the 4th Padang International Conference on Education, Economics,
Business and Accounting (PICEEBA-2 2019). https://doi.org/10.2991/aebmr.k.200305.098

Miranda, S., & Helia, V. N. (2018). Quantitative analysis on the fluctuation of vegetable price in
supermarket. In MATEC Web of Conferences (Vol. 154, p. 01100). EDP Sciences.

Misiko, A. J., & Kisiang’ani, R. I. (2024). Effects of the Informal Street Food Vendors’ Operations on
the Socio-cultural and Economic Wellbeing of Nyeri Town Public. African Journal of Tourism
and Hospitality Management, 3(1), 30-55. https://doi.org/10.37284/ajthm.3.1.1778

Mizes, J. C. (2023). Refusing relocation: Urban street vendors and the problem of the neoliberal device.
Environment and  Planning A:  Economy and  Space, 55(7), 1762-1779.
https://doi.org/10.1177/0308518X211061155

Mohan, D., Sekhani, R., & Roy, S. (2018). An Inclusive View to Street Vending in India: Reflections
from the Street-Markets across Kolkata. SSRN Electronic Journal.
https://doi.org/10.2139/ssrn.3254267

Mondal, M. S. (2017). Urban Informal Economy in Bangladesh: A Case Study on Mobile Vegetable
Vendor in  Dhaka City. The  Qualitative  Report, 22(11),  2893-2903
https://doi.org/10.46743/2160-3715/2017.3106

Mramba, N. R. (2015). The Conception of Street Vending Business (SVB) in Income Poverty Reduction
in Tanzania. International Business Research, 8(5), p120. https://doi.org/10.5539/ibr.v8n5p120

Mthombeni, D. L., Anim, F. D. K., & Nkonki-Mandleni, B. (2014). Factors That Contribute to
Vegetable Sales by Hawkers in the Limpopo Province of South Africa. Journal of Agricultural
Science, 6(8), 197.

Mulyatna, L., Wahyuni, S., Wilantri, R. N., & Yustiani, Y. M. (2021). Evaluation on the sanitation
facilities in the Gegerkalong Traditional Market, Bandung, Indonesia. IOP Conference Series
Earth and Environmental Science, 737(1), 012072. https://doi.org/10.1088/1755-
1315/737/1/012072

Munro, N., & Kweka, O. (2021). Trust in Providers of Domestic Water: A Comparison of the Public
Utility and Informal Vendors in Dar Es Salaam. The Journal of Development Studies, 57(10),
1710-1722. https://doi.org/10.1080/00220388.2021.1887479

Muzaffar, A. T., Hugq, 1., & Mallik, B. A. (2009). “Entreprencurs of the Streets: An Analytical Work on
the Street Food Vendors of Dhaka City.” International Journal of Business and Management
4(2):p80. doi: 10.5539/ijbm.v4n2p8&0.

Namatovu, R., Dawa, S., Adewale, A., & Mulira, F. (2018). Religious Beliefs and Entrepreneurial
Behaviors in Africa: A Case Study of the Informal Sector in Uganda. Afirica Journal of
Management, 4(3), 259-281. https://doi.org/10.1080/23322373.2018.1516939

Navarrete-Hernandez, P., Alford, M., & Toro, F. (2023). Inclusive informal-to-informal trade: The

poverty alleviation potential of street vendors’ trade networks in Santiago de Chile. Third World
Quarterly, 44(8), 1844—1864. https://doi.org/10.1080/01436597.2023.2208060

29


https://doi.org/10.5334/aogh.3400
https://doi.org/10.2991/aebmr.k.200305.098
https://doi.org/10.1177/0308518X211061155
https://doi.org/10.2139/ssrn.3254267
https://doi.org/10.5539/ibr.v8n5p120
https://doi.org/10.1088/1755-1315/737/1/012072
https://doi.org/10.1088/1755-1315/737/1/012072

Nayam, K. T. (2021). Coping mechanism of informal trading enterprises in adverse situation: A case
study of street vendors in the Narayanganj City, Bangladesh [PhD Thesis, Brac University].
http://dspace.bracu.ac.bd/xmlui/handle/10361/15207

Neima, H. A., Sirwan, K., & Hameed, K. (2021, November). Consumers choice and preference for
chicken meat in Sulaymaniyah. In IOP Conference Series: Earth and Environmental Science
(Vol. 910, No. 1, p. 012028). IOP Publishing.

Ngusale, G. K., & Oloko, M. O. (2018). Flow of materials in a market system: food security and
environmental sustainability perspective. International Journal of Markets and Business
Systems, 3(4), 317-332.

Noegroho, N., Tedja, M., & Primadi, R. S. (2021). New Traditional Market based on Waste
Management using 3R method (Study Case: Warung Buncit Jakarta). IOP Conference Series
Earth and Environmental Science, 794(1), 012203. https://doi.org/10.1088/1755-
1315/794/1/012203

Nunbogu, A. M., Korah, P. 1., Cobbinah, P. B., & Poku-Boansi, M. (2017). Doing it ‘ourselves’: Civic
initiative and self-governance in spatial planning. Cities, 74, 32—41.
https://doi.org/10.1016/j.cities.2017.10.022

>

Onyango, J. O. (2012). “Dynamics of Street Vending Phenomenon in the Kisumu Municipality, Kenya.’
1(4).

Osakwe, C. N. (2019). Understanding customer-perceived quality in informal stores. Journal of
Services Marketing, 33(2), 133-147.

Osborn, C. S. (1998). Systems for Sustainable Organizations: Emergent Strategies, Interactive Controls
and Semi-formal Information. Journal of Management Studies, 35(4), 481-509.
https://doi.org/10.1111/1467-6486.00106

Panwar, A. M. (2015). Issues and Challenges Faced by Vendors on Urban Streets: A Case of Sonipat
City, India. International Journal of Engineering Technology, 3(2).

Peimani, N., & Kamalipour, H. (2022). Informal Street Vending: A Systematic Review. Land, 11(6),
829. https://doi.org/10.3390/land 11060829

Peiia, S. (1999). Informal Markets: Street Vendors in Mexico City. Habitat International, 23(3), 363—
372. https://doi.org/10.1016/S0197-3975(99)00012-0

Petrova, K. (2019). Globalization and the Informal Economy in Developing Countries. Globalization
and Development. Contributions to Economics. Springer, Cham. https://doi.org/10.1007/978-
3-030-14370-1_3

Pratiwi, S. W., Hastuti, K. P., Alviawasti, E., & Rahman, A. M. (2021, February). Peatland Economic
Revitalization Program Based on Community Participation in Jarenang Village, Kuripan
District, Barito Kuala Regency, South Kalimantan. In 2nd International Conference on Social
Sciences Education (ICSSE 2020) (pp. 394-398). Atlantis Press.

Qayyum, U., Sabir, S. & Anjum, S. Urbanization, informal economy, and ecological footprint quality
in South Asia. Environmental Science and Pollution Research, 28, 67011-67021 (2021).
https://doi.org/10.1007/s11356-021-15111-x

Rabbi, M. F., Azad, O., Kaiser, M. H., Somrat, S., & Ferdaus, R. . (n.d.). Politics Shapes & Reshapes
Street Hawkers’ Class Position: A Study on New Market Area. Retrieved March 9, 2024, from

30


http://dspace.bracu.ac.bd/xmlui/handle/10361/15207
https://doi.org/10.1007/978-3-030-14370-1_3
https://doi.org/10.1007/978-3-030-14370-1_3

https://www.researchgate.net/profile/Md-Fozle-Rabbi-

2/publication/377692106 Politics Shapes Reshapes Street Hawkers' Class Position A Stu
dy on New Market Area/links/65b286669ce29c458bafca80/Politics-Shapes-Reshapes-
Street-Hawkers-Class-Position-A-Study-on-New-Market-Area.pdf

Rachmawati, T. (2014). Informal sector and local government revenue: The contribution of street
vendors. Jurnal Administrasi Publik, 11(1).
https://journal.unpar.ac.id/index.php/JAP/article/view/968

Rahman, A., & Junayed, M. (2017). Livelihood sustainability of street vendors: a study in Dhaka City.
In  International  conference  on  sustainable  development  (ICSD  2017).
https://www.researchgate.net/profile/MohammedJunayed/publication/317568199 Livelihood
_Sustainability of Street Vendors A Study in Dhaka City/links/59400d75a6fdcce572338
393/Livelihood-Sustainability-of-Sreet-Vendors-A-Study-in-Dhaka-City.pdf

Rahman, K., & Islam, R. (2021). Rural-urban differentials in selected socio-demographic characteristics
of Bangladeshi  population. Middle East Journal of Applied Sciences.
https://doi.org/10.36632/mejas/2021.11.1.17

Rahman, M. A., & Saha, M. K. (2023). Analyzing the existing value chains of fruits and vegetables in

selected upazilas of Bangladesh.
https://www.cabidigitallibrary.org/doi/full/10.5555/20230380382

Rahman, M., Bhattacharya, D., & Al-Hasan, M. (2019). Dimensions of informality in Bangladesh
labour market and the consequent wage penalty. South Asia Economic Journal, 20(2), 224-247.

Rahman, M., Mukta, F. A., & Rahman, Md. H. (2020). Socio-Economic Condition of Vegetable Street
Vendors: A Study on Dhaka City. International Journal of Multidisciplinary Informative
Research and Review, 1(1), 35-48. https://doi.org/10.5281/ZENODO.4309652

Raj, K. (2017). Indigenous Management Practices- A Case Study on Street Vendors. International
Journal of Case Studies in Business, IT, and  Education, 29-36.
https://doi.org/10.47992/1JCSBE.2581.6942.0010

RAJUK, (2015). Dhaka Structure Plan (2016-2035).
https://rajuk.portal.gov.bd/sites/default/files/files/rajuk.portal.gov.bd/page/0a05¢9d0 03f7 48
e4 bfd5 cad5tbed5e23/2021-06-22-08-35-c8b98a96d0cadc8d87falc61f56966bb.pdf

RAIJUK, (2022). Detail Area Plan (2022-2035): Part-11.

Rane, S. (2011). Street Vended Food in Developing World: Hazard Analyses. Indian Journal of
Microbiology, 51(1), 100-106. https://doi.org/10.1007/s12088-011-0154-x

Rasul, U. S. M., & Uddin, M. S. (2023). Blessings on a Cart: Ramadan and Street Vendors in Dhaka.
Asian Journal of Management, 29-36. https://doi.org/10.52711/2321-5763.2023.00006

Rayhan, 1., Tanvir, A., & Mazumder, B. (2019). Investigating the Working Environment and the
Hindrance Faced by Street Hawkers in Bangladesh: An Empirical investigation in Dhaka City.
Journal of Economics and Sustainable Development. https://doi.org/10.7176/jesd/10-2-09

Recio, R. B. & Gomez, J. E. A. (2013). “Street Vendors, Their Contested Spaces, and the Policy

Environment: A View from Caloocan, Metro Manila.” Environment and Urbanization ASIA
4(1):173-90. doi: 10.1177/0975425313477760.

31


https://www.cabidigitallibrary.org/doi/full/10.5555/20230380382
https://doi.org/10.1007/s12088-011-0154-x

Riani, R. D., Situmorang, R., & Supriatna, Y. (2021, April). Activity characteristics of street vendor in
royal market area, Serang City. In IOP Conference Series: Earth and Environmental Science
(Vol. 737, No. 1, p. 012032). IOP Publishing.

Ridha, M., Rohmat, D., & Kastolani, W. (2021). Waste collecting point as the school of the waste
management system. /OP Conference Series Earth and Environmental Science, 683(1),
012015. https://doi.org/10.1088/1755-1315/683/1/012015

Rishelin, N., & Ardi, R. (2020, June). Halal supply chain risk in Indonesian downstream sector. In
Proceedings of the 3rd Asia Pacific Conference on Research in Industrial and Systems
Engineering (pp. 266-271).

Roever, S. (2016). Informal Trade Meets Informal Governance: Street Vendors and Legal Reform in
India, South Africa, and Peru. Cityscape, 18(1), 27-46.

Roever, S., & Skinner, C. (2016). Street vendors and cities. Environment and Urbanization, 28(2), 359—
374. https://doi.org/10.1177/0956247816653898

Roseline, O., Rotich, G., & Mutundu, K. (2023). Street Vendors’ Socio-Economic Empowerment in
Kenya: Current Business Infrastructure Challenges in Urban Areas. International Journal of
Academic Research in Business and Social Sciences, 13(6).
https://doi.org/10.6007/ijarbss/v13-16/17619

Saha, D. (2011). Working life of street vendors in Mumbai. The Indian Journal of Labour Economics,
54(2),301-325.

Sako, M. (2006). Does trust improve business performance. Organisafional Trust: A Reader, 267-294.

Sarkar, A. (2020). Informal water vendors and the urban poor: evidence from a Nairobi slum. Water
International, 45(5), 443-457. https://doi.org/10.1080/02508060.2020.1768022

Sarker, M., Munerah, S., Yinyi, A. T., Kasem, N., & Hoque, 1. (2024). What makes consumers buy
from the informal rather than formal retail market? A consumption value perspective. The
Bottom Line Managing Library Finances. https://doi.org/10.1108/bl-07-2023-0225

Sasu, A., Javed, A., & Imran, M. (2024). Optimal location to land banking practices in urban-rural
informal land market continuum of Ghana. Cities, 154, 105410.
https://doi.org/10.1016/j.cities.2024.105410

Satori, M., Aviasti, A., Amaranti, R., Shofia, N., Utami, R. P., & Faikar, F. A. (2020). The role of the
informal sector of waste management. Journal of Physics Conference Series, 1469(1),
012121. https://doi.org/10.1088/1742-6596/1469/1/012121

Sekhani, R., Mohan, D., & Medipally, S. (2019). Street vending in urban ‘informal’ markets:
Reflections from case-studies of street vendors in Delhi (India) and Phnom Penh City
(Cambodia). Cities, 89, 120-129. https://doi.org/10.1016/j.cities.2019.01.010

Sepadi, M. M., & Nkosi, V. (2023). Strengthening Urban Informal Trading and Improving the Health
of Vendors: An Integrated Management Model. International Journal of Environmental
Research and Public Health, 20(6), 4836. https://doi.org/10.3390/ijerph20064836

Sepadi, M. M., & Nkosi, V. (2023b). The recommendations for the implementation of the Healthy
workplace management model of the informal vendors. PAMJ — One Health, 11.
https://doi.org/10.11604/pamj-oh.2023.11.11.39873

32


https://doi.org/10.1088/1755-1315/683/1/012015
https://doi.org/10.1177/0956247816653898
https://doi.org/10.6007/ijarbss/v13-i6/17619
https://doi.org/10.1080/02508060.2020.1768022
https://doi.org/10.1016/j.cities.2024.105410
https://doi.org/10.1088/1742-6596/1469/1/012121
https://doi.org/10.1016/j.cities.2019.01.010
https://doi.org/10.3390/ijerph20064836

Shafiuddin, M. (2021). Assessment of value chain for commercially important fish marketing approach
in Bangladesh. Social Change, 10(1), 140-164.

Sharma, P., & Pradhan, P. K. (2017). The petty street vendors and their livelihoods of the Kathmandu
valley cities, Nepal. Land Cover Change and Its Eco-environmental Responses in Nepal, 359-
379. https://doi.org/10.1007/978-981-10-2890-8 16

Singh, A. K., & Yadav, R. (2024). Local government regulations and the dispossession of urban
informal vendors in Delhi, India. In Routledge eBooks (pp. 85-106).
https://doi.org/10.4324/9781003384816-6

Stanfield, L. W., & Jones, M. L. (1998). A comparison of full-station visual and transect-based methods
of conducting habitat surveys in support of habitat suitability index models for southern
Ontario. North American Journal of Fisheries Management, 18(3), 657-675.

Sultana, M. T., Parvin, R., Hasan, M., & Sultana, T. (2021). The Present Scenario of Women Laborer
in the Informal Sector: A Study on Dhaka city. Asian Journal of Social Sciences and Legal
Studies, 128—138. https://doi.org/10.34104/ajssls.021.01280138

Sun, P., & Zhu, T. (2022). Does the eviction of street vendors affect food prices? Evidence from China’s
chengguan system. Cities, 120, 103441.

Susanty, A., Sirait, N. M., & Bakhtiar, A. (2018). The relationship between information sharing,
informal contracts and trust on performance of supply chain management in the SMEs of batik.
Measuring Business Excellence, 22(3), 292-314.

Sutter, C. J., Webb, J. W., Kistruck, G. M., & Bailey, A. V. G. (2013). Entrepreneurs’ responses to
semi-formal illegitimate institutional arrangements. Journal of Business Venturing, 28(6), 743—
758. https://doi.org/10.1016/j.jbusvent.2013.03.001

Sutter, C., Webb, J., Kistruck, G., Ketchen Jr, D. J., & Ireland, R. D. (2017). Transitioning entrepreneurs
from informal to formal markets. Journal of Business Venturing, 32(4), 420-442.
https://doi.org/10.1016/j.jbusvent.2017.03.002

Tamanna, M., Kusakabe, K., Chatterjee, J. S., & Nitivattananon, V. (2024). Gender, space, and
resistance: street vendors of Dhaka city. Gender Place & Culture, 1-25.
https://doi.org/10.1080/0966369x.2024.2374821

Tamirat, M. & Jibat, N. (2015). “Street Vending as the Safety-Net for the Disadvantaged People: The
Case of Jimma Town.” International Journal of Sociology and Anthropology 7(5):123-37. doi:
10.5897/1JSA2015.0601.

Tenza, N. T., Mhlongo, N. L. C., Ncobela, N. C. N., & Rani, N. Z. (2024). Contribution of the informal
market of village chickens to sustainable livelihoods in KwaZulu-Natal, South Africa. East
African Journal of Biophysical and Computational Sciences, 5(1), 13-24.
https://doi.org/10.4314/eajbcs.v5il.2s

Tettey, L. N., Aggrey, O. K., & Acheampong, G. (2023). Relationship Marketing and Customer Loyalty
in Ghana’s Informal Economy: Does Customer Perceived Value Matter? Journal of African
Business, 24(3), 427-443. https://doi.org/10.1080/15228916.2022.2107317

Tra Pham, T. T., & Lensink, R. (2008). Household Borrowing in Vietnam: A Comparative Study of

Default Risks of Formal, Informal and Semi—formal Credit. Journal of Emerging Market
Finance, 7(3), 237-261. https://doi.org/10.1177/097265270800700302

33


https://doi.org/10.4324/9781003384816-6

Tsegay, B. (2022). Street Vending as Strategy for Livelihood of Urban Poor: In Addis Ababa, Ethiopia.

Turner, S., Zuberec, C., & Pham, T. (2021). “Visualizing Frictional Encounters: Analyzing and
Representing Street Vendor Strategies in Vietnam through Narrative Mapping.” Applied
Geography 131:102460. doi: 10.1016/j.apgeog.2021.102460.

Uddin, M. A. (2021). Street vending: exploring an excluded economic sector in Chittagong city,
Bangladesh. Development in Practice, 31(3), 380-392.
https://doi.org/10.1080/09614524.2020.1845613

Ullah, M. N. (2021). Livelihood of Street Vendors During Covid-19 Lockdown in Bangladesh:
Earnings Break Off Expenses Remain. Indonesian Journal of Social Research (IJSR), 3(3),
160-170. https://doi.org/10.30997/ijsr.v3i3.142

Vanek,J., Chen, M. A., Carré, F., Heintz, J., & Hussmanns, R. (2014). Statistics on the Informal
Economy: Definitions, Regional Estimates & Challenges. Globalizing and Organizing

(WIEGO) Working Paper (Statistics) 2 (1), 47-59.
https://www.wiego.org/sites/default/files/publications/files/Vanek-Statistics-WIEGO-
WP2.pdf

Varcin, R. (2007). The conflict between street vendors and local authorities. Street Entrepreneurs:
People, Place, & Politics in Local and Global Perspective.
https://books.google.com/books?hl=en&lr=&id=-
mCSAgAAQBAJ&oi=fnd&pg=PT223&dq=conflict+among+vendors&ots=c9tyuHOyc1&sig
=SVkeU6L70h71JKx2T yVvSl 1 s

Vermaak, N. J. (2014). The Thohoyandou informal market and integrated development. Journal of
Public Administration, 49(4), 1185-1195.

Vilakazi, T. S. (2018). The causes of high intra-regional road freight rates for food and commodities in
Southern Africa. Development Southern Africa, 35(3), 388-403.
https://doi.org/10.1080/0376835x.2018.1456905

Wan Omar, W. M., & Rahman, S. (2018). Halal food supply chain implementation model: a
measurement development and validation. International Journal of Academic Research in
Business and Social Sciences, 8(11), 2029-2043.

Wibisono, C., & Catrayasa, 1. (2018). Spiritual motivation, work culture and work ethos as predictors
on merchant satisfaction through service quality of street vendors in Badung market, Bali,
Indonesia. Management Science Letters, 8(5), 359-370.

Wijaksono, S., Suryawinata, B. A., & Achdiat, M. H. (2022). Natural ventilation in traditional market
building: Optimize air intake trough windcatcher components. IOP Conference Series Earth
and Environmental Science, 998(1), 012034. https://doi.org/10.1088/1755-1315/998/1/012034

Yoruk, E. (2009). Labor Discipline in the Informal Economy: The Semi-formal Professional Code of
Istanbul’s Apparel Urban Factory. Berkeley Journal of Sociology, 53, 27-61.

Yusuf, S. A., Ashagidigbi, W. M., & Mustapha, T. I. (2015). Choice and level of Dry season vegetable
market participation under tropical conditions. International Journal of Vegetable Science,
21(3), 272-280.

Zhang, S. (2023). Just Hierarchy: Why Social Hierarchies Matter in China and the Rest of the World,
written by Daniel Bell and Wang Pei. Journal of Chinese Humanities, 9(1), 131-137.
https://doi.org/10.1163/23521341-12340148

34


https://doi.org/10.30997/ijsr.v3i3.142
https://doi.org/10.1080/0376835x.2018.1456905
https://doi.org/10.1088/1755-1315/998/1/012034
https://doi.org/10.1163/23521341-12340148

Formal Management Structure of Informal Market: A Case Study of
Bou Bazar, Dhaka

Authors:

Nur-E-Faeeza Ankhi ¥, Abdullah Al Mujtabe !, Nabanita Chowdhury !, Saiba Alam !, Md Shohanur
Rahman !, Mohammad Shakil Akther !, Neelopal Adri!, Farzana Faiza Farha !

Affiliation:

' Department of Urban and Regional Planning, Bangladesh University of Engineering and Technology
(BUET), Dhaka 1000, Bangladesh

* Corresponding author:
Nur-E-Faeeza Ankhi (E-mail: nurefacezal 6@gmail.com; ORCiD: 0009-0006-2002-7253)
Address: 34/1 (4th floor) Kalabagan Lake Circus, North Dhanmondi, Dhaka — 1205

CRediT authorship contribution statement:

Nur-E-Faeeza Ankhi, Abdullah Al Mujtabe, Nabanita Chowdhury, Saiba Alam, and Md Shohanur
Rahman: Data collection and Data curation, analysis, visualization, Writing — original draft
Nur-E-Faeeza Ankhi, Abdullah Al Mujtabe, Nabanita Chowdhury: Writing — editing.

Mohammad Shakil Akther, Neelopal Adri, and Farzana Faiza Farha: Idea generation,

Conceptualization, Supervision, validation, review.

Funding sources: This research did not receive any funding.

Declaration of competing interest: We declare no conflict of interest among authors.

Data availability: Data will be made available on request.

Acknowledgements: The authors will remain indebted to the respondents for their views and opinions.


mailto:nurefaeeza16@gmail.com

